
	  

	  

What is Fiveworx? 
The Fiveworx platform, Do 5 Things, is a consumer-facing online marketing platform that helps 
utilities increase participation in energy efficiency programs while dramatically reducing their 
marketing costs, thereby delivering deeper and broader energy savings for every marketing 
dollar they spend. It uses consumer segmentation profiles and behavior change principles to 
communicate with users on a highly differentiated and personalized level, tapping into their 
deeper emotional drivers to motivate them to make more energy-efficient improvements and 
change behaviors.  
 
With Fiveworx, users are provided a personalized list of five measures and/or behaviors they can 
adopt to improve their home’s energy efficiency. Each list is generated using software algorithms 
that factor in their segment profile, the measures and behaviors they say they’ve already 
adopted, and predictive analytics about what they’re most likely to do derived from years of 
polling data.  
 
Fiveworx is a spinoff of Shelton Group, the nation’s leading marketing communications firm 
entirely focused on sustainability and energy efficiency. Shelton Group is known nationally for 
innovative marketing programs and insights based on their proprietary market research around 
issues in those topics. 
 
Why Fiveworx? 
Utilities in 28 states are required to achieve 1–2 percent energy savings through efficiency 
programs. But some of their programs are stagnating. Why? Based on Shelton Group’s ongoing 
polling of American consumers:  

• 49 percent think their homes are already energy efficient.  
• 50 percent claim to have done 1–3 things to make their homes more efficient ... and 

haven’t seen their utility bills go down.  
• Only 29 percent of the people who could take advantage of utility rebates for energy 

efficiency improvements (a key metric for utilities) have done so.  
 
Shelton Group’s data also shows that customers who complete five or more energy efficiency 
improvements report that their bills have gone down; they are far more likely to complete 
additional activities, adopt energy-efficient behaviors and encourage others to do so; and they 
are much more satisfied with their utility. 
 
What’s the benefit? 
Americans get a customized, manageable list of activities to make their homes more efficient and 
comfortable; encouragement and incentives to stay the course; and real, understandable, usable 
feedback about how their actions have resulted in actual changes in their energy usage. Utilities 
get increased participation in their energy efficiency programs and reduced marketing costs. 
 
 
	  


